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RESEARCH METHODOLOGY 
 

 
 

 

 

Course Objectives: On the successful completion of the course the students will be familiarize 

with concepts, tools and techniques of the methodology of business research. To enable students 

to do a research / consultancy project in the fourth semester. 

 

Course outcome: 

1. Basic uses of social-sciences and research activities. 

2. Problem solving process. 

3. Collection and analysis of data. 

4. Processing the data for the research activity. 

5. Different tools of problem solving their actual application. 

Module – 1: Introduction to Business Research                                             12 hours 

Meaning &Characteristics of Research, Objectives of Business Research – Ethics in Business 

Research, Plagiarism,Software for detection of plagiarism, Limitations. Scientific Research, Social 

Science Research, Uses of Social Science Research, Types of Research, Research Methods 

VsResearch Methodology - Steps in Research Process. 

Module – 2:Planning of Research:                                                                     08 hours 

 

Research Problems – Meaning& Definition, Planning, Selecting the Problem, Research Design – 

Meaning, Features and types of Research Design. 

Module – 3: Data Collection Tools                                                                     14 hours 

Data – Meaning& importance of data, methods of collecting primary data, secondary data, 

Sampling & its characteristics, observation & its characteristics, experimentation & its validity, 

 

Interviews – its characteristics & types, measurements, scales, questionnaires & instruments – 

meaning, needs & methods. 

 

 

 

 

 

 

 

 

 



 
Module – 4:Processing of Data:                                                                                12 hours 

 

Data preparation and descriptions, editing, coding and classification, tabulation, graphical 

representation, transcription of data, report generations, exploratory data analysis, Methods of data 

collection, Constructing Questionnaire, Standard Questionnaire, Questionnaire v/s Schedules 

 

 
Module – 5 Statistical Tests & Software’s                                                               12 hours 

 

Univar ate and Multivariate Data Analysis ,Descriptive vs Inferential Analysis- Descriptive 
Analysis  of Univariate Data and Bivariate Data, Parametric and Non-Parametric Tests, 
Correlation Analysis, Multiple regression analysis, t-Test, Z-Test, F-Test, Chi- 
Square, ANOVA  and Econometrics Model Concept & Problems. Importance of Report 
Writing- Types of Reports, Footnotes and Bibliography, Reference Management   Software 
like Zotero/Me ndeley, Research Software likeSPSS,AMOS,GRATEL,RTOOLS.,PYTHON,etc. 

 
SuggestedBooks/Articles/LinksforReferences 

 

1. Moses,C.A.SurveyMethodsinSocialInvestigation. 

2. Goode&Hatt,MethodsinSocialInvestigation. 

3. WilliamEmory,BusinessResearchMethods. 

4. VemonColver&H.L.Balsleg,BusinessResearchMethods. 

5. KrishnaswamyO.R,MethodologyofResearchinSocialSciences,HimalyaPublish 

inghouse. 

6. Kothari.C.R,MethodologyofResearch,VikasPublishingHouse. 

7. K.R.Sharma,ResearchMethodology,NationalPublishers,Jaipur. 

8. Wilkinson&Bhandarkar,MethodologyandTechniquesofSocialResearch. 

9. CooperD.RandP.S.Schindler,BusinessResearchMethods,TataMcGrawHill. 

10. C.S.Raydu,E-BusinessofE-Commerce,HPH 

11. Dr.UshaDevi,BusinessResearchMethod,HPH 

12. J.KSachdeva,BusinessResearchMethodology, 

13. WilliamEmory,BusinessResearchMethods. 

14. Dr.O.R.Krishnaswami,“BusinessResearchMethods”,HimalayaPublishingHous 

e,2020,Mumbai. 

15. P.K.Mozi,ResearchMethodology,HPH 

16. Dr.UshaDevi,BusinessResearchMethod,HPH 

 

 

Note:Latesteditionoftextbooks maybeused 
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